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THE OUTLOOK
FOR TOURISM

Despite a travel demand slowdown in Q4 2023, Memphis and Shelby County welcomed over 13.5+
million visitors—from both nearby markets across the river, and 50+ countries across the world. In
fact, foreign travelers booked over 460+ thousand hotel room nights in our market in 2023, through
international tour operators. And that’s just what we can track!

We also saw significant annual demand growth in downtown Memphis, with over 50 thousand
additional room nights sold in 2023, compared to 2019. In fact, hotel room night demand in downtown
Memphis outperformed 2019 levels by +6.5 percent—outpacing the national 2019 demand index by
+8.2 points.

| know we’ll have to work hard to overcome the obstacles facing the travel industry right now—
globally, nationally, and even locally—but I’'m convinced the outlook for tourism in Memphis and Shelby
County remains bright. With new hotels on the horizon downtown, refreshed attractions, and more
events than ever, we have so much to celebrate—and our newly renovated sponrts stadiums will only
enhance our destination even more.

That’'s why the Memphis Tourism team is always looking forwanrd, finding new ways to further amplify
our visitor economy—now and in the years to come.

In Spirit & Soul, Kevin Kane
President & CEO, Memphis Tourism
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2023 & BEYOND
TOURISM INDUSTRY

The Memphis visitor economy achieved strong results for the 2023 calendar yeanr,
despite feeling the slowing effects of economic gravity in Q4. But Memphis Tourism has
never slowed down. Our team has kept working hard to boost room night demand with

new strategies, intelligent tactics, and fresh ideas. With all of us working togethenr, we
know the Memphis hospitality industry will reach new heights.

13.5+ MILLION

2023 VISITS
CITY OF MEMPHIS

$4+BILLION

2022 VISITOR SPENDING*
SHELBY COUNTY

44.6K

2022 TOURISM JOBS*
SHELBY COUNTY

*Most recent data available



THE BEATEN PATH
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When you aren’t facing conventional obstacles, conventional wisdom can’t help you. 2023 & BE N OND
Overcoming a global pandemic faster than the nation. Capitalizing on the roaring return of travel H OT EL P ER FO R M A N O E

with reconrd-breaking demand less than two years later. Maintaining momentum in 2023, selling over
4+ million hotel rooms in Memphis for the second year in a row—despite significant local, national, and
global hurdles.

Overall, hotel demand in the city of Memphis was relatively flat in the
2023 calendar year, compared to the year prior. But hotel demand in
the city of Memphis remains above 2019 levels.

Over and oven, in my tenure as the Chair of their Board, I've watched the Memphis Tourism team -

become even more intelligent, creative, and determined, as they blazed their own destination DOWNTOWN HOTEL ROOMS SOLD IN 2023

marketing path through the wilderness, together—not only strengthening the hospitality industny, +4.3% INCREASE OVER 2022
but also uplifting the soul of our city. '

No, conventional wisdom can’t help us understand the trajectory of the visitor economy in Memphis
and Shelby County over the past 4 years. But maybe | can.

So, no—Memphis Tourism hasn’t followed the beaten path, straight ahead. But if you’re surprised by

that, you must not know much about Memphis. +6 - 2%

In Spirit & Soul, Sally Pace MORE DOWNTOWN HOTEL ROOMS SOLD,
Board Chair, Memphis Tourism 9023 OVER 2019

CEO, Connect Healthcare Collaboration

+8 POINTS

HOTEL DEMAND IN DOWNTOWN MEMPHIS

o: HHHH OUTPACED THE NATION IN 2023




15+ MILLION

GREATER MEMPHIS AREA VISITORS WELCOMED IN 2023
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2023 & BEYOND

Hotel demand in the city of Memphis began to decline in August 2023 compared to the
same time last yean, after a strong start to 2023. Downtown Memphis hotel demand
declined by -9 percent in Q4 2023, compared to Q4 2022.

Jan-23 Feb-23 Mar-23 Apr-23 May-23 Jun-23 Jul-23 Aug-23 Sep-23 Oct-23 Nov-23 Dec-23

m Negative mTotal Positive
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Shelby Forest Kayaking | Alex Shansky

NATIONAL COMPLICATIONS

While some demand concerns can be explained by destination-specific challenges,
the national travel landscape is also influencing our trajectory.

DOMESTIC LEISURE

Pl % ; Slowing economy
wri:-“. Jort ke Softening labor market
Bt A ! Weak balance sheets
oo . Reversal of outbound international surge
ey e, ; 4
o X /

H

BUSINESS
% <=
;g Decline in profits
A Stalled domestic investment market
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INTERNATIONAL

Long visa wait times
Strong dollar
Global economic slowdown expected
Air senrvice still rebuilding
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Fireworks at the Levitt Shell | Justin Fox Burks

GLOBAL SALES & MARKETING

Memphis Tourism’s global marketing efforts are

ehxtegsive—tinclzding 5 dedl;atted int?Ptna'iiIC)nal offic:fs Top ORIGINS IN 2023
eadquartered overseas that consistently generate
measurable results. BASED ON VISITOR SPENDING

Canada
Based on our long-term relationships with the worldwide United Kingdom

tour operators and domestic receptive operators Australia
who serve Memphis, we have full confidence that our Germany
destination will continue to attract international travelers Japan
from all over the world.
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TRAVELERS REPRESENTING 50+ COUNTRIES VISITED MEMPHIS IN 2023




Bikers at Beale Street Landing | Jimmy Ogle

INT’L MEMPHIS VISITORS

In 2023, Memphis Tourism promoted leisure travel to Memphis in more than 20+
o countries around the world, while also working with U.S. based receptive operators.
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460+ THOUSAND

HOTEL ROOMS ACTUALIZED IN
THE MEMPHIS MARKET IN 2023

18+ PERCENT MORE

HOTEL ROOMS ACTUALIZED IN 2023, OVER 2019

220+ THOUSAND

HOTEL ROOMS BOOKED IN 2023 FOR FUTURE DATES

WORLD ROUTES 2023

In partnership with the Memphis-Shelby County Airport Authority, Memphis Tourism
attended Routes World 2023 in Istanbul, TUrkiye. Our delegation met with multiple
airlines to discuss our city’s potential for nonstop international air service—and many
of these conversations are actively ongoing.
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TRAVEL SOUTH

In 2023, Memphis Tourism hosted the Travel South
International Showcase, the premier Marketplace event in
the South, which includes 3 days of intensive meetings with
global tour operators, journalists, and others.

Memphis Tourism welcomed over 500+ attendees to TSIS,
including more than 200+ tour operators, who send tens
of thousands of visitors from around the world to explore
Memphis and Shelby County every year.

Throughout the event, delegates explored our city’s
restaurant scene, held hundreds of marketplace meetings
at our newly renovated Renasant Convention Center, and
took citywide tours with stops at multiple attractions.

OPENING PARTY

Memphis Tourism’s opening night panrty for the 2023 Travel
South International Showcase began with a second-line
parade down Beale Street, led by the Grizzlies drumline,

which was met by the Beale Street Flippers.

Once delegates arrived at the New Daisy, they were
welcomed by a soul food-driven menu and signature
cocktails, highlighting local flavors and suppliers.

A Manrcus Scott performance topped the evening’s
official festivities. Afterwanrd, delegates were encouraged
to explore Beale Street, before kicking off meetings the
next day.

We are grateful to the many partners who volunteered
and participated in this opening panrty, as well as the other
events and activities throughout TSIS.
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End'of the Road

MARKETING



Sea Lions at the Memphis Zoo | Julian Harper

VISITOR PERSONAS

65 percent Gen Z and Millennial
Budget-conscious travelers
Social-media influenced
Love finding local favorites

75 percent first-time visitors

90 percent will stay 3+ nights

57 percent over the age of 40
More likely to travel without kids

Most likely to travel with kids
72 percent 40 to 60 years old
48 percent are bargain hunters
Less frequent vacationers

Plan to spend the most money
82 percent Gen X and Boomernr
4+ vacations annually, on average
Self-proclaimed music history buffs
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Peten Pan at Playhouse | Bill Simmers

DESTINATION PERCEPTION STUDY

In 2023, Memphis Tourism conducted a destination perception study of 1.5 thousand
Gen Z and Millennial travelers across the nation. With this data, we were able to identify
our key competitive advantages, compared to four major competitors.

.ii -
Respondents who were most interested in visiting .e “ f |
Memphis had already visited other cities in our
competitive set in the past 5 years. These competitive i

cities can be gateways to the Memphis experience.

{8

Our audience has heard the Memphis destination
messages, loud and clear—music history, nightlife and
live music, as well as history and culture, are all core
associations among aspiring visitors.

1.5K RESPONSES

in our competitive set—and several of our major 80% OF ALI' DMAS
competitors are much more likely to be associated A|_|_ 50 STATES CAPTURED

with crime than Memphis.

Crime is primanry negative association for evenry city
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Riverbeat crowd in the shade | Craig Thompson

CORE PAID MEDIA TACTICS

SEARCH THE PESO MODEL

Paid Search Results
YouTube Video Results
Based on Keywonrds

EARNED

MEDIA

SOGIAL

Carousels
Photos
Videos

SHARED

MEDIA

VIDEO

Programmatic Delivery
Connected TV
Instream Video

NATIVE + DISPLAY

Embedded Content
Advance Targeting
Reliable Tracking
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*. Through our partnership with Arrivalist, we can measure how effectively ounr
paid media influences actual arrivals to the Memphis market, using pixels.
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Arrivalist provides key datapoints about our ad-viewers:

ARRIVAL VOLUME
TRIP DURATION
ORIGIN MARKETS

Next, utilizing survey data and traditional media metrics, we can estimate the ROl generated
by our paid media—which allows us to double-down on tactics that drove the best results.

$27 - 1

MEMPRIS TOURISM 2023 VISITOR SPENDING RO
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PUBLIC RELATIONS

MEDIA IN TOWN 1259

229 media visited Memphis in 2023, traveling

from a variety of national and international 2023 LJOURNAI.'STS
destinations such as New York, Atlanta, Japan, HOSTED |N MEMPH'S

Australia and Canada, to name a few — with many
traveling to Memphis for the first time. Writers

that visited contributed to top outlets like the 1 GK
New Zealand Herald, The Grio, and Blavity. -

2023 PR STORIES PLAGED

over $10.6 million i.n earned rn.edi.:jl cover‘r-:lge 2023 TOTAI_ AGGREGATE
through travel writer FAM visits, in addition AD VAI_UE EARNED

to direct phone, e-mail, and marketplace

connections with journalists.

VITTTFRERE

TRIP iDEAT
How Lo Explore These 4 TRAVELLER
American Cilies on Their
Scenic Walerways

ACIES Arieica, urban rvers ane guIlng an
upgrade. Hen's how 15 EL 0wt an e wates.

By Molepsl Ay, Pullbsbond i Fidvan'y 7, 2004

fiix)(p)(a

Wild Memphis: how a new paddle-
powered tour sees the musical city ina
new light
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trendsandtolstoy
and 2 others

Elvis Preglay = Troubla

e’r& burning with love for this Elvis
themed cocktail pop-up in a replica of his famous Jungle
Room. ¥ It's only here for two days so get all the details
throuah the link ¢ in blo

LOVE ME (BAR)TENDER

dapperdacosta s 444" o

15w Reply

View replies (1)

bren_zawie | suppose | missed it @@ You need to start o
giving me a heads up girilt ¥%

I5w Reply

weedaker30 © & & &

sSw Reply

|

View replies (1)

{i- Ef:f?n“;:?:nf:.i?a:;::::Z‘:ﬁ;i?&ipﬂf:i;?”p nerswen o Memphis Tourism recreated the Love Me (Bar) Tender generated Ovenr 4.7 thousand people were
QQV N Graceland Mansion “dJungle Room” as 175 articles about Memphis, from transponrted to the Jungle Room by
@@ Liked by memphistravel and 1,091 others an experiential PR activation in key publications like People Magazine, attending one of our first three pop-

national markets, including Boston, AdWeek, and the Boston Globe. ups. Our guests included top tier
@ adventurous_anders - Chicago, New York, and Los Angeles, Combined, this coverage is equivalent journalists, social media influencers,
§ \__ ewit Prestey - Buming Love where music history is our top to an estimated $3.7+ million in and other local VIPs, who further
C adventurous_anders ¥ details below % travel motivatonr. aggregate ad value. amplified our message.

Starting tomorrow, you can travel to n
@memphistravel in NYC for two days only at Pekarna during
the “Love Me (Bar)Tender” pop-up tour!

| adventured to a sneak peek of the "Love Me (Bar) Tender”
pop-up. Enjoy free access to a room & bar called “The Jungle
Room,” inspired by ‘ famous room in Graceland and
enjoy photo-ops, There's also a chance to win a 34000 value
prize trip to Memphis that you can enter by scanning a QR
code at the event. There are also Memphis & Elvis themed
cocktails for purchase and you can enjoy tunes from the King
of Rock.

T Pekarna NYC {594 Amsterdam Ave)
@ 10/5/23 & 10/6/23 4pm=11pm (Limited walk-ins available)

Tag and share with a friend who is a fan of Elvis and Memphis

- L]
Save this post for a pop-up bar experience to visit this week in
NYC.
:-1’ Follow for more fun happenings and
o AP NP Ep— ]
110 likes
Octobar 4, 2023

trendsandtolstoy
and 2 others

Elvis Praglay « Troubla

rendsandtolstoy We're burning with love for this Elvis

themed cocktail pop-up in a replica of his famous Jungle
Room, ¥ It's only here for two days so get all the details
throuah the link ¢ in blo

dapperdacosta s 444" o

15w Reply

View replies (1)
bren_zawie | suppose | missed it @@ You need to start o
giving me a heads up girilt ¥%

I5w Reply

weedaker30 © & & &

o)
5w Reply
View replies (1)
- = 1 %" jesslitras Love this! | heard about this popping up here when
r (:__ I'was in Memphis. They did a great job with it! ; _
T @ O ? m LMBT Jungle Room Chicago ~ Memphis Tour_'fsm PRTeam
LMBT Jungle Room - Rebecca Smeyne for Memphis Tourism ¥ - s %

l-'v. Liked by memphistravel and 1,081 others

Ccrober 10, 2023




SOCIAL MEDIA

LIVING IN MEMPHIS VISITING MEMPHIS

Social media followers of the Memphis Travel or | Love Social media followers of the Memphis Travel or | Love

Memphis Blog accounts are +57 percent more likely to Memphis Blog accounts are +47 percent more likely to

recommend living in Memphis to their family or friends, recommend visiting Memphis to their family or friends,
compared to users who follow other local social accounts, compared to users who follow other local social accounts,

but not either of ours. but not either of ours.

3.3+ MILLION

ENGAGEMENTS ACROSS ALL SOCIAL MEDIA POSTS

429+ THOUSAND

FOLLOWERS ON OWNED SOCIAL MEDIA ACCOUNTS

4.3+ THOUSAND

OWNED POSTS ON ALL SOCIAL MEDIA CHANNELS IN 2023
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FACEBOOK

than top 2022 Facebook post

@ Memphis Travel is in Memphis.
February 13, 2023 - O

Good night from Memphis

Phaoto: @darrellderosia

119 comments 6792 shares

INSTAGRAM

than average Instagram post

3 PLACES
FOR BREAKFAST
IN MEMPHIS

) ————

memphistravel - Follow

funk_music_B0s_page « Original audio

memphistravel Sdw

3 Breakfast Spots in Memphis we love

v
1. @eggxactiymemphis
2. @biscuitsandjams901

3. Brother Junipers

What's your favorite Memphis
breakfast joint?

#MustBeMemphis #Foodie
#TravelEats

‘ connierheajo 41w
Sunrise is %

Reply

@ queen.wongyeong 41w

Qv

8,134 likes
June 1, 2023

Add a comment...

MEMPHIS TRAVEL:

X (TWITTER

TIKTOK

than top 2022 X post than top 2022 TikTok post

Memphis
@MemphisTravel

Rest in peace, Lisa Marie Presley. .

Our hearts are extra heavy having just had Lisa in Memphis this Sunday
celebrating Elvis® birthday and meeting fans.

Our deepest condolences to Priscilla, Riley, Finley, Harper and all of Lisa
Marie's loved ones W

—— -

& Lisa Marie Presley and Priscilla Presley

; || oo:00 /005
9:35 PM - Jan 12, 2023 from Memphis, TN - 141.1K Views

Q 34 11 385 QD 2.2k [] 15 g
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Follow




| LOVE MEMPHIS BLOG:

FACEBOOK INSTAGRAM X (TWITTER TIKTOK

than top 2022 TikTok post

than top 2022 Facebook post on this Instagram post than top 2022 X post

) ilovememphisblog - Follow oy -':-:“ ¥ | Love Memphis Blog
"4 Memphis, Tennessee b3 J,." @ilovememphis

| Love Memphis
MNovember 28, 2023 Q)

Christmas at Graceland airs live tomorrow night on NBC!

“+, llovememphisblog 42w Glo & Bey 43 &3 43
-/ Al Roker is a national treasure and a
fan of @gusfriedchicken +

@flymemphis. § e 3 ; ;
/L glorillapimp

#Memphis #AlRoker #2901
#MemphisTN #ExploreMemphis

" thisplaceinhistory & 42w
Welcome to Memphis @alroker! e

v

Blikes Reply

@ enaesco 42w
Love @ L]

1like Reply

memphismoms 4 2w
Fwnnilel'va tntally fan-airiesd &)

Qv A

8,590 likes
August 23, 2023

L
Add a comment @

ILOVEMEMPHISBLOG.COM
First Ever Televised Concert at Graceland Features the Biggest Names in Music

Get out your cleanest pair of blue suede shoes for this one! The 'Christmas at Graceland’ p...
| - =00 IS
OO 10K 690 comments 864 shares ﬂ i _.,}
e e —
po— —-FHIE.----—-' T e g ':‘_-.',.---——'I—- -

f |
fis R r—— —— .—--.--:J'..-a
| 3

ilovememphisblog Follow

ove Memphis - 2025-3

Wi Ao aemn! = -Talale . mmlD W Dieanite amd lamae i
10:51 PM : Feb 5, 2023 + 108.6K Views Who du_e;.r‘l tlove a F;]f_-JL-{I brunu..r 1 Biscuits and T.L-uhu in
Memphis has great drinks, great food, and great vibesl... maore

Qa4 Tl 539 O 22K [ 2 11 original sound - | Love Memphis

¢ . - i



TOP INFLUENCERS

A TASTE OF KOKO FOODY FETISH MARIA PONOMARYQVA INFLUENCER
ISR  PARTNERSHIPS

@ fﬂud}l-'fetlsh - Follow . . Sun Studio
B.B. King = Let The Good Times Roll

foodyfetish BBQ RIBS in Memphis is
a MUST! & & % @memphistravel

atasteofkoko and
eay memphistravel

Elvis Presley « Jailhouse Rock

9 TOP THINGS TO DO IN _
MEMPHIS TENNESSEE: PART 2 @ atas‘teofkpku @ 9 Top Things To Do

in Memphis Tennessee: Part 2 (¢
SAVE THIS POST) for the best
restaurants, bars & things to do in
Home of Blues. @MemphisTravel
#kokovisitsmemphis

For over 75 years,
@rendezvousmemphis has been
serving their signature dry rub ribs in
a basement through a downtown
alley across from the Peabody Hotel.
And while the world outside has
changed considerably, very little has
changed in that magical basement.

20+

2023 INFLUENCER PARTNERS

NEW direct flight from Austin to
Memphis on American Airlines!

[ coffee ]

 @hustleanddough901 - coffee
and pastries with @vicevirtuecoffee
~~ Comeback Coffee - cute plant
shop next door, Golden Hour

? : @rendezvousmemphis
uli: Memphis, Tennessee
& @foodyfetish
#foodyfetishinmemphis
Tag a BBQ Lover! *

38w

cict

CROSS-PLATFORM ACCOUNTS

[things to do ]

- @healestreetmemphis - iconic
street with live music (B.B. King's
Blues Club, Rum Boogie Cafe, Blues

©QvY A R O Q 7 A

Liked by travelbabbo and others
May 24, 2023

3,076 likes
September 24, 2023

1+ MILLION

VIEWS & ENGAGEMENTS

Qv N

15,544 likes
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DIGITAL CONTENT

The Memphis Travel website is a marketing impact multiplier. Travelers who view the
Memphis Travel website are 56X more likely to visit Memphis, compared to a control group.

LOOK HERE

Our content team generated 3.6+ million
pageviews on the Memphis Travel website,
and over 2.0+ million pageviews on the
| Love Memphis Blog.

PERFECT HANDOFF

Memphis Travel generated over 241+
thousand clicks to partnered websites,
as well as 16.2+ thousand visitor guide

requests and digital views.

TOP CONTENT

The Memphis Travel pages that attracted the
most organic views included our attractions
page, lists of free things to do, our event
listings, and kid-friendly activities.
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MEETINGS & SPORTS



MEETING IN MEMPHIS

205.5K

GROUP ROOM NIGHTS BOOKED
FOR 2023 AND BEYOND

216.2K

GROUP ROOM NIGHTS ACTUALIZED
THROUGHQOUT 2023

$142.2M

ECONOMIC IMPACT OF ACTUALIZED
ROOM NIGHTS IN 2023
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onfere ale Street | Alex Shansky

a

MEETING IN MEMPHIS
BY THE NUMBERS

New Conventions

Memphis Tourism’s convention sales team secured significant new business in 2023.

American Association of Feline Practitioners 2.6K
Global Industrial Cooperation Association 1.5K
National Bikers Roundup 11.1K
Amenrican Contract Compliance Association 3.1K
Clean Water Professional Of Kentucky & Tennessee 1.7K
Partnership Southern Equity 1.9K
MacDon Industries LTD 2.1K
The Presbyterian Church In America 4.9K

2.8K

FreedomFest
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Memphis Challenge Volleyball | Greg Campbell

MEETING IN MEMPHIS

New Sports Events

Memphis Tourism’s sports sales team secured significant new business in 2023.

Event Rooms
Made Hoops 3.7K
Netlyx Sports 1.6K
NCAA Sponrts Academy 141K
Playbook Group 4.2K
Showtime Events 1.6K

Retained Events

Memphis Tourism retained key existing accounts in 2023.

Event Rooms
St Jude Children’s Research Hospital / ALSAC 4K
Church of God in Christ 20K
Southern Cotton Ginners Association 5K

AutoZone National Sales Meeting 5K
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WELCOME TO MEMPHIS




Stax WTM | NLAProjects

WELCOME TO MEMPHIS

codsbel 3 KEY GOALS

mission to supponrt, train, and recognize workers in

the Memphis hospitality and tourism industry, with the TRA' N | N G

implementation of new programs and the continuation of

guest-facing employee training in customer service and Relaunch guest-facing training with updated
Memphis familiarization. content and a fresh educational approach.

Welcome to Memphis stands firm in its vision to be a living

and working resounrce that listens and adapts to the needs R ESO U R O ES

of the hospitality and tourism industny.

Supponrt the hospitality workforce through
educational resources and advocacy.

An online jobs board was launched on the Welcome to PlCK AWAR DS

Memphis website in September 2023. The job board is free

for both job-seekers and job-creators. Users have already

posted over 150+ hospitality and tourism jobs in Memphis
and Shelby County—and counting!

Grow awareness of hospitality industry careers by
amplifying our Pick Award program.
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Corky’S BBQ | Craig Thompson
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EXECUTIVE COMMITTEE

Sally Pace, Chair
Chief Executive Officer
Connect Healthcare Collaboration

Doug Browne, Vice Chair
President & GM
The Peabody Memphis

Craig Unger (A)
General Managenr
Memphis Redbirds

Harold Graetenr, Secretary
Associate Executive Director
AutoZone Liberty Bowl

Scott Brockman, Treasurer
President & CEO
Memphis-Shelby County Airport Authority

OUR BOARD
BOARD MEMBERS

John Butler
President
Agricenter International

Welby Stamps
Director of Branding & Private Client
Promotions
Renasant Bank

Dwight Johnson
Vice President, Arena Openrations
FedEx Forum/Memphis Grizzlies

Faith Morris
Chief Executive Officer
Culture Lift Inc.

Pat Mitchell-Worley
President & CEO
Soulsville Foundation

Boo Mitchell
Ownenr
Royal Studios

Jim LoSapio
President
Beale Street Merchants Association

Yancy Villa
President & CEO
Yancy Villa Ant

Cindy Addison
Vice President of Sales & Marketing
Wright Investments, Inc.

Joel Smith
Manrket President
Simmons Bank

Kevin Brewenr
Principal
LEO Events

Rose Flenorl
FedEx Global Citizenship Managenr
FedEx Services

Ted Townsend
Chief Economic Development Officer
Greater Memphis Chamber of Commerce

Zoe Kahr
Executive Director
Memphis Museum of Ant

Terry Blue
President & CEO
Memphis Shelby County Airport Authority

EX-OFFICIO

Mike Miller
Ex Officio,
Memphis Restaurant Association

Michael Todd
Ex Officio,
Metro Memphis Attractions Association

Commissioner Mickell Lowery
Ex Officio,
Shelby County Commission

Council Member Ford Canale
Ex Officio,
Memphis City Council

Allison Fouché
Ex Officio,
Office of the Mayor of Memphis

Danielle Inez
Ex Officio,
Office of Mayor of Shelby County



“Catching the blues is unavoidable, especially

when walking down historic Beale Street in

Memphis, Tennessee. It’s a place where the

blues, along with soul, and rock and roll spill
into the street.”

WEST NEWS MAGAZINE

“Nashville was to country music what
Motor City was to cars, the place to make
a consumenr product. Memphis birthed —

or at least midwifed — the blues, when club

performenrs on Beale Street showcased a new

sound that would rock and roll the world.”

TRAVEL + LEISURE

“Recently, an influx of fun,
quirky businesses has bolstered
|[Memphis’s| historic assets. Here are
the spots to see before you swivel
younr hips onto bluesy Beale Street.”

HEMISPHERES

“While there’s much more to
Memphis from the active music
scene of Beale Street, to the Stax
Museum of Amenrican Soul Music and
the National Civil Rights Museum at
the Lorraine Motel where Manrtin
Luther King was assassinated in
1968, it’s difficult to resist the city’s
Elvis heritage which comes in many
forms beyond Graceland.”

TRAVELLER

“Barbecue may be king in the
Tennessee city, but meat is
only half of the story.”

NATIONAL GEOGRAPHIC

“The Central Station Memphis by Hilton
Curio Collection has to be the first [hotel]
I've expenrienced that is built into a fully
functional Amtrak station. And the result
is simply sensational.”

THE AU REVIEW

“Here [in Memphis], the evolution of
music has mirrored Black culture within
the city, the Deep South and beyond. To
gauge the Amenrican social climate, look

to music, and look to Memphis.”

TORONTO STAR

“The city of Memphis has been quietly
reshaping itself to be the hottest destination
in Tennessee. Ovenr the past decade,
its downtown has invested billions in
revitalization projects—and now, visitors
can begin reaping the benefits.”

CONDE NAST TRAVELER
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